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ABSTRACT 

 

E-COMMERCE IN ISLAMIC TRANSACTIONS: PERSPECTIVES AND ISSUES 
IN BRUNEI DARUSSALAM 

 

This study aimed to identifying the views of E-commerce in Islamic transaction and to 
understanding how Islamic contract be used in the E-commerce transactions. Instead of 
that, to examine the concept of E-commerce in Islamic perspective on the perspectives 
and issues occurs in Brunei Darussalam. The study also aims to identify and analyze the 

knowledge among Bruneian people especially the Muslims, practice E-
commerce in Islamic perspective and Shari'a law. The research use inductive approach 
and analysis to achieve the objectives of this study. Survey method used as a method of 
study. A total of 850 out of 1000 respondents from Brunei Darussalam's population living 
in four districts namely Brunei-Muara District, Tutong, Belait and Temburong districts 
participated in this study. Data were collected using a questionnaire. Data were analyzed 
using SPSS for Windows 16.0. The items are related to the background of the 
respondents would use the percentage and frequency analysis. While the value mean and 
standard deviation analysis were used to analyze the items related to E-commerce, 
Islamic transactions and relationships between E-commerce and Islamic transaction. The 
analysis of the respondents about E-commerce is 2.83, which shows the level is low and 
the value mean of the respondents about Islamic transaction is 2.22, which shows the 
value mean in the medium level. While the analysis of the respondents about the 
relationships between E-commerce and Islamic transaction is 2.51, which shows the level 
of value mean is low. 

 

 

 

 

 

 

 

 

 

 



ABSTRAK 

  

E-DAGANG DI DALAM TRANSAKSI ISLAM: PERSPEKTIF DAN ISU DI 
NEGARA BRUNEI DARUSSALAM 

 
Kajian ini bertujuan untuk mengenal pasti pandangan E-dagang di dalam transaksi Islam 
dan untuk memahami bagaimana kontrak jual beli Islam dijalankan di dalam transaksi E-
dagang. Di samping itu juga memahami konsep E-dagang di dalam perspektif Islam 
mengikut perspektif dan isu-isu yang berlaku di negara Brunei Darussalam. Kajian ini 
juga bertujuan mengenal pasti pengetahuan orang ramai di Brunei Darussalam terutama 
sekali yang berugama Islam menggunakan E-dagang di dalam perspektif Islam dan 
undang- Penyelidik meggunakan pendekatan induktif dan analisis untuk 
mencapai objektif kajian ini. Kaedah tinjauan digunakan sebagai kaedah kajian. Seramai 
850 dari 1000 responden yang terdiri daripada penduduk Negara Brunei Darussalam yang 
tinggal di empat daerah iaitu daerah Brunei dan Muara, daerah Tutong, daerah Belait dan 
daerah Temburong mengambil bahagian di dalam kajian ini. Data dikumpul dengan 
menggunakan soal selidik. Data di analisis dengan menggunakan SPSS Windows 16.0. 
Perkara yang berkaitan dengan latar belakang responden akan menggunakan peratusan 
dan analisis frekuensi. Manakala analisis nilai min dan piawai digunakan untuk 
menganalisis perkara-perkara yang berkaitan dengan E-dagang, transaksi Islam dan 
hubungan antara E-dagang dan transaksi Islam. Adapun analisis bagi responden tentang 
E-dagang ialah 2.83 yang mana menunjukkan tahap mean value adalah rendah dan 
analisis responden tentang transaksi Islam ialah 2.22 yang menunjukkan mean value di 
dalam level sederhana. Manakala analisis bagi responden tentang hubungkait E-dagang 
dan transaksi Islam ialah 2.51 yang menunjukkan tahap mean value ialah rendah. 
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CHAPTER 1:

INTRODUCTION 

 

1.1 Introduction: 

In this chapter explained all about the introduction of research, which contains 

problem of statements, research questions, research objectives, significance of 

research, research limitations and structure or online of thesis. 

1.2 Problem Statements:   

One of the most popular activities that have done by a human in this world is 

business activity. The business was existed on the creation of Prophet Adam 

Alayhissallam. At that time, the business is conducted by changing the 

commodity with the commodity. Then it is continuing with the change of the 

sallam also involved in this business since he was young. It shows that the 

looking for a good and clean sustenance.  

al-Quran: 

Means:  has 1 

From that legislation of the al-Quran, the people especially the Muslims people 

encourage to make sure the income comes from the halal source, clean, safety and 

free from gambling, riba  forbids His 

servants who use the money without knowing where there come from, especially 

1 Al-Baqarah. 2:275. 



when given to his wife, children, family and relatives. Instead of that, Allãh 

people, whereas he still able to do any job and earn for their families

small business as long as halal. 

Day by day we can see the business is growing fast and developed over the 

worldwide. All the countries in this world were racing to develop their business. 

The business is not just among the people in the country, but also implemented 

over foreign country. With involved in business, people will have each other to 

earn living in daily life instead to develop their country. The business also plays 

an important role in the country to stable the economy. A country will collapse or 

fall if the economy of that country unstable and inconsistent.  

Meanwhile in 2012, with the global economic situation continues to be uncertain, 

Brunei Darussalam able to record positive economic growth of about 1.6%. With 

this growth, couples with effort to strengthen the fiscal position of Allãh 

 willing, our country will continue to be able to continue 

this development in the future. 

During the year 2012 and earlier, many efforts are focused on strengthening our 

institutions, especially those directly related to the generation of economic 

activity. From this show, the government are very welcomed the individuals and 

organizations to participate in different business. Instead of that, the people of 

e output, oil and gas. 

There are many different types businesses that the Bruneian people involved such 

as in clothes factory, restaurants, hardware factory, gadgets stores and many 

more. It was making proud to see that Bruneian people can develop their business 

and compete with other race and country.  

In the last two decades, the business activity has been change in this world. This 

is because the advances of the information technology, or better known as IT. We 

can see the use of information technology in the business world growing rapidly. 



In a short time, the use of the Internet as a media has conducted transactions and 

various commercial activities, taken over the economics activities traditionally.  

The most popular business that conducted by the Internet is E-commerce. E-

commerce is when the seller and the buyer doing the business by using the media 

digitally electronic. The use of E-commerce it has been growing rapidly in the 

world business nowadays. 

We can see the E-commerce is the most important to the world business 

nowadays. The main reasons why many people use the E-commerce is because it 

is easy and faster doing the business compare to traditional business. The 

traditional business is when the seller and the buyer met each other in one place 

and doing the business on the spot and changes the commodity and money on that 

time.  

The Internet and social media offer windows of opportunities to explore 

businesses easily and without the hassle of setting-up the traditional business 

system requiring a big capital. We can see many people even in Brunei 

Darussalam are now turning to social media networks to market their products. 

The most popular social media network nowadays is Facebook. It does not 

surprise if we realize in the world or just focused on Brunei Darussalam, many 

people can afford to buy computer or laptop and even mobile phone. The mobile 

phone can also make the business when the services are setting already.  

rticipate in this business 

type. It is glad some of the Bruneian people use their creativity through 

information and communications technology or ICT in their business. They began 

to making ideas, be brave and try to do this business with a new way.  

But what the point problem is either the E-commerce is based on Islamic 

transactions or not. Are the Muslim people especially Bruneian people 

discovering the use of E-commerce based on Islamic transaction very well? Do 

the formations of E-commerce contract can be related to the traditional busines  



contract? Do the methods of E-commerce same as the traditional business 

method? Or should the Muslim people especially Bruneian people know all 

everything about this?  

The aimed why the researcher chooses this topic is to understand Bruneian people 

especially the Muslim what exactly the E-commerce is, how E-commerce 

conducted based on Islamic perspective and  law. Even though the use of 

E-

understanding in the knowledge of E-commerce transactions according the 

 law. It is too sad when the Muslim people joined the business through 

internet or called online shops 

Islamic perspectives. As Muslims people, we should practice lawful, and does not 

contradict with the principles of Islam and avoid from riba, khiyar and so on. 

It is important to ensure all Muslim people to understand the meaning of using E-

commerce based on Islamic perspectives based on  law. Instead of basing 

on  law, we also should follow the country law regarding on the use of E-

commerce. Even our country, Brunei Darussalam has a rule and practices two 

law, country law and  law. 

According with that the economy of Brunei Darussalam will be more developed if 

the transaction used based on E-commerce instead focus on oil and gas. As we 

different transactions, Brunei Darussalam will be stable economy and can stand 

with other develop countries. So that, it can encourage Bruneian people to involve 

in E-commerce based on Islamic perspectives. Instead of that, with to involve in 

this business (E-commerce) can be reducing the unemployed among the Bruneian 

people especially the youths.  

With the background above, the observations and monitoring will be research and 

analyze how the E-commerce conducted based on Islamic perspective.  

 



1.3 Research Questions:  

From the problem statement above, arises some questions as following below: 

1. What is the meaning of the E-commerce transaction? 

2. How the E-commerce contract conducted in Islamic transaction? 

3. How Bruneian people, especially the Muslims people practice E-

commerce in Islamic perspective and  law? 

4. How Bruneian people examine the concept of E-commerce? 

5. What are the perspectives of E-commerce in Islamic transaction occurs in 

Brunei Darussalam? 

6. What are the issues of E-commerce in Islamic transaction occurs in Brunei 

Darussalam. 

1.4 Research Objectives:  

This study aims to achieve the objectives as following below: 

1. To explain the meaning of E-commerce transaction in the view Islam. 

2. To examine E-commerce contract conducted in Islamic transaction. 

3. 

people especially the Muslims, practice E-commerce in Islamic 

perspective and law. 

4. To examine the concept of E-commerce in Islamic perspective according 

the perspectives and issues that occur in Brunei Darussalam. 

1.5 Significance of Research:  

The 

economy. The significance of the research will be: 



1. To improve Bruneian people, especially the Muslims people understand 

and knowledge by the meaning of E-commerce. 

2. To improve Bruneian people, especially the Muslims people understand of 

the E-commerce contract that based on Islamic transaction and  

law. 

3. The Bruneian people, especially the Muslims people will be careful on 

doing the E-commerce activity. 

Instead of that, the results from the research also can be used by others 

governments, such as Ministry of Finance Brunei (MOF) and Department of 

Economic Planning and Development (JPKE) to observe and supervise the 

online shop.  

1.6 Research Limitations:  

In this research, there are many limitations of this study. Firstly, lack of 

knowledge about E-commerce among people, who are not really considered as 

expert in the field of E-commerce transactions. Next is due to limited time and 

low response rate. The researcher acknowledges that these limitations may have 

affected the validity of the result reported. 

Undoubtedly further limitations may be discovered during the research process, 

however it must be noted that some clear limitations currently apply: 

1. The timing of the study and the questionnaire in particular would 

influence the outcome.  

2. The ongoing thing about the secret of the Royals and its government 

continues to exist to a certain extent that it might be somewhat difficult to 

extract essential information about the officials, especially in expressing 

their perceptions and opinions on particular issues. 

Instead of that, this kind of research used survey research and questionnaires as 

research instrument that given to the respondents. The respondents will be 



choosing from four districts in Brunei Darussalam country, there are Brunei and 

Muara district, Tutong district, Belait district and Temburong district. The 

research also focused on the Facebook due to there is the most popular in Brunei 

Darussalam and some of them involve in online shops in Facebook. 

1.7 Structure/Online of Thesis:  

The thesis is organized as follows. Chapter 1 presents introduction to the thesis. 

Chapter 2 describes the literature reviews of the previous studies from different 

researchers and different sources.   

Chapter 3 introduces background literature of this research. It contains the 

literature on Internet, E-commerce and Islamic Transaction.  

Chapter 4 describes the E-commerce in Brunei Darussalam. It explained to 

develop of IT in this country, the legislation of fatwa and law regarding on E-

commerce and the society organizations involved in business IT. 

Chapter 5 describes the E-commerce in Islamic Transaction; Perspectives and 

Issues that occurred in Brunei Darussalam. It contains fatwa on E-commerce, 

Islamic Business ethics in E-commerce, formation contract in E-commerce, E-

commerce contract, types of contracts with Islam, validity of E-commerce from 

Islam view and Payment for E-commerce transaction.  

Chapter 6 describes the research methodology of this study. This is followed by 

detailing the research design, population and sample research, instrument research 

and pilot study. The description of research process includes data collection and 

analysis procedures.  

Chapter 7 elaborates and explained the survey and data analysis. This is explained 

the feedback on the respondents by using the SPSS.  

Chapter 8 summaries this studies, discusses the research limitations, suggests 

future research directions and implication research. 

 



1.8 Summary:  

The topic of E-commerce has not been well explored for researchers and Jurists 

scholars in empirical way. The brief literature review has supported the idea that 

E-commerce would be affected by business in Brunei Darussalam. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



CHAPTER 2:

LITERATURE REVIEW 

 

The literature reviews deals with some previous studies which have been done 

and studied by other previous researchers related with this topic. 

a) Mohammad Amirul Islam. (2004). E-commerce and E-payments: Islamic 

Perspective. Lecturer, Department of Computer Sciences and Engineering, IIUC 

Bangladesh. IIUC Studies. 

This study mentions there is nothing wrong in E-commerce if the people can 

avoid interest or any unjust transaction. This is because the legislation from the 

al-Quran and Hadith shows the trade and commerce is allowed but riba (usury) 

or any unjust transaction is haram (illegal). The writer also discussed about the E-

commerce and E-payments in both conventional and Islamic viewpoints. The 

writer said the Islamic banks and financial institutions in most countries in the 

world are not issues in cards because there are limited for scope and usability. So 

with the modern technology nowadays, Islamic banks and financial institutions 

have to move on, due to compete with the conventional system and to establish 

free interest in terms of usage E-commerce and E-payments. Instead of that, 

Islamic banks and financial institutions have to prove it to all over the world that 

they can provide credit card free interest (which mean free from riba or usury). 

He added usually the method of payments in E-commerce is using the debit card 

or credit card. As a Muslims people, we know Islamic banks and financial banks 

do not use debit card or credit cards due to the interest. But in terms of 

concessions, the accepting of debit card or credit card is permissible. As long as 

the user of debit cards or credit cards are able to purchase and settle within the 

grace period and not withdraw cash. The study did not describe details in part 

benefits and disadvantages of E-commerce. Well according E-payments, the 

writer did not mention the benefits and disadvantages of E-payments. The readers 

will be confused both E-commerce and E-payments are the same or not.  



b) Norazlina Zainul, Fauziah Osman and Siti Hartini Mazlan. (2004). E-

commerce from an Islamic perspective. Department of Information System, 

Faculty of Information and Communication Technology, International Islamic 

University Malaysia.  

This study highlights E-commerce has a similar definition with the conventional 

transaction, but the difference is E-commerce using through via computer and 

Internet. So it can say that the E-commerce also has some rules and obligations 

from Islamic views. So in their view Islam encourages E-commerce as a new way 

of doing business, but the rules of E-commerce must be followed and aligned with 

the Islamic principles and permissible by Islam and  law. Islam 

encouraged E-commerce as another way or method of business or transactions 

due to Islam encouraged Muslims people to involve in business.  In this study 

also, the writer explained everything from E-commerce in Islamic perspective 

which cover the legality of E-commerce, Islamic business ethics in E-commerce, 

legitimacy of E-commerce contract, types of contract in Islam, the validity of E-

commerce from Islamic view and payment of E-commerce transaction. Instead of 

that, the use of debit cards and credit card as a payments method in E-commerce 

transaction is permissible or halal to avoid the interest or riba (usury). In this 

case, Murabahah system can be used as a payments method replacing the credit 

card. In their paper also mentioned E-commerce in Islamic perspective which 

contains the legality of E-commerce, Islamic business ethics in E-commerce, 

legitimacy of E-commerce contract and many others. This is to let Muslims 

people know exactly what mean by E-commerce in Islamic perspective. The 

 of this study.  

c) Rafiza binti Misbun. (2010). E-dagang: Kajian Analisis Model Perniagaan E-

dagang dan Kekangan dalam Perlaksanaan E-dagang Menurut Persepsi dan 

Penerimaan Syariah Islam. Kuala Lumpur International University College. 

The study presents the research or analysis of the business model on-line (E-

commerce) and E-commerce implementation according to perception and 

acceptance of Islamic . The purpose of this study was made to explore the 



issues of E-commerce in fulfilling Islamic  whether this type of business 

can be used or not. The purpose of this study also is to provide understanding and 

beneficial to all people, especially in Malaysia. The implication from this study 

divided into two parts. In part one is about education and research sectors. From 

the results of the study, it can give new disclosures that related to Islamic law and 

can be refer for the future research. It also contributed references and facts for 

organizations to conduct the depth study in this topic. This is because the study 

that related to this topic is limited to the world especially in Muslim countries. 

According in practical and implementation sector in part two, the results from the 

study can open the people eyes especially the Muslim businessmen or 

businesswomen to understand the transaction concept in E-commerce. Due to 

that, it can help the Muslim businessmen or businesswomen more creative in 

create the business with halal, sincere and clean. This study also explained the 

methodology of research. The methodologies of research that are used were 

methods of the survey, methods of questionnaires and interviews and methods of 

data collection. The researcher found that t . 

d) Azhar Muttaqin, S.Ag. M.Ag. (2009). Transaksi E-commerce dalam Tinjauan 

Hukum Islam, Kepala Laboratorium Syari'ah Fakultas/Jurusan Agama 

Islam/Syari'ah, Hukum Islam Lembaga Penilitian Universitas Muhammadiyah 

Malang. 

Azhar Muttaqin, S.Ag. M.Ag. (2009) in his studied explains the opinion of 

Islamic law on E-commerce and how E-commerce conducts in Fiqh method. He 

also studied that the method of E-commerce is similar with Bai  as-Salam. While 

the method survey just focusing Indonesian people. This is due that Indonesia is a 

potential market for E-commerce transactions and it was amplified by the fact that 

the ranking of free hosting users mostly is people of Indonesia.2 Bai  as-Salam is 

selling the goods things that are not there on that spots or in one place while both 

parties the seller (the offer) and the buyer (the acceptance) met face to face with 

2 Azhar Muttaqin, S.Ag. M.Ag. (2009). Transaksi E-commerce dalam Tinjauan Hukum Islam, 
Kepala Laboratorium Syari'ah Fakultas/Jurusan Agama Islam/Syari'ah, Hukum Islam Lembaga 
Penilitian Universitas Muhammadiyah Malang. 



immediate or urgent payments. This study gives the good example that related to 

the Bai  as-Salam.  

e) Nor Adila Mohd Noor and Nor Azlina Mohd Noor (2003). E-commerce from 

an Islamic Perspective. Department of Information System, Faculty of 

Information and Communicatin Technology, International Islamic University 

Malaysia.  

According this study describes a comparison between E-commerce and sales and 

purchase in contacts based by Islamic transaction. The purpose of this study is to 

understanding and confidence to the public especially Muslims people of the 

importance sale and purchase contract in E-commerce. In this study also there is 

the definition of contracts for conventional or Islamic Shari a, the pillars of 

contracts in Islam and the concept of E-commerce. The writers also describe the 

comparison theory of E-commerce from the perspective of Islam. Even the 

contract with E-commerce is not from Islamic transaction, the concept and theory 

based on sales and purchase contracts. This is because E-commerce is a new word 

of the Islamic transaction, which the method of this transaction conducted through 

Internet. This kind of business is easy and quickly. Due to that, E-commerce is a 

muamalah 

also interprets as a modern transaction which made people needs nowadays. This 

study did not have any examples to explains to other people. The purpose of 

giving any examples to this study, the readers can understand much better.  

Overall, previous studies related to E-commerce in Islamic perspectives can be 

divided into several aspects. Such as the implementation E-commerce based on 

perception and acceptance  law, comparison between Islamic transaction 

and modern transaction and so on. According the previous study has not 

mentioned the people especially the Muslims people learn and know about E-

commerce in Islamic based. The most important are from the previous studies, 

there is no study about perspectives and issues in E-commerce in Brunei 

Darussalam, which nowadays some Bruneian people involve in online shops.  



Instead of that, in the previous studies, there is no one from the researchers 

mentioned about the Facebook as the study or reference. As we know, Facebook 

is the most popular with all people all over world nowadays. So from this, it 

makes confident to the researcher to study this topic to let people especially the 

Muslims people in Brunei Darussalam.  
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